ISRO

[lika Survey And Research Operations LLP

EXPAND RESEARCH, EXCEL YOUR BUSINESS.



http://www.isromarketresearch.in/

ABOUT US

We are a leading data and insights platform

ISRO is your go-to partner for optimizing your brand's
performance. We assist businesses across various
industries in understanding how their competitors fare in
crucial business areas compared to themselves. From the
initial stages to comprehensive data analysis, we provide
end-to-end support. Our dedicated team of skilled
research analysts delivers high-quality insights quickly,
helping both consumers and business professionals

worldwide make informed decisions.
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PROFILE
ATTRIBUTES

With advanced technologies and with our well equipped team, we manage to collect all

the data accurately and deliver it to the clients in best of its quality.

I

Audience Attributes Legal Services Transport Healthcare

* Name, age etc * Legal Occupation * Automobile details * Medical professionals

* Education * LegalRole * Planned purchase * Physician specialist

* Ethnicity Finance ¢ Type of business * Medications and services

* Martial status

* Type of business

Type of vehicle

Memberships

* BusinessType *  Decision making * Services Technologies

*  Annualrevenue * Assetand investment Travel * Smartphones
Business Professional + Taxpreparation * Travel source * Devises

* Business Professional * Banks * accommodation * Desktop

* Occupation * Insurance * travelinsurance * Gadgets

* Decision making * Business & Leisure * Cable/Satellite TV
* HRrolelIndustry e Airlines * Mediadevises
* Annualincome * Method of booking * Home Appliance
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PROFILE
ATTRIBUTES

Government & Military

* Law Enforcement / Emergency

* Service Types

* Military Branch of Part-Time Service
* Military Branch Served

* National Guard Service Branch

* Military Service Status

* Government Level of Employment
Interest & Hobbies

¢ Health / Fitness / Wellness

¢ Hobbies/ Leisure

* Outdoor Activities

* SportsActivities

Basic Demographics

Gender

Language

Numberin Household
Children

Household Income
Employment Status
Own or Rent

Region

Sexual Orientation
Hispanic Origin
Registered Voter
Political Party Affiliation

ITDM & IT ROLES

Type of IT Professional
Developer Roles

Primary IT
Functions/Responsibility

PCs, Tablets, or Client Devices
Mobile Technology/Applications
Servers & Data Center

Cloud Computing & Network

Voice Technology

Business Applications & Process
Software

Business Intelligence, Big Data,

With advanced technologies and with our well equipped team, we manage to collect all

the data accurately and deliver it to the clients in best of its quality.

Automotive

* Vebhicles in Household

* Type of Automobile

* Primary Make, Model, Year

* Secondary Make, Model, Year

* DIY Maintenance

* Intentto Buy

Home Features

* Home Improvement/ Upkeep /
Repair

* Rolein Decision Making

* Lawn Equipment Used
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P RO F I LE With advanced technologies and with our well equipped team, we manage to collect all

ATTRI B UTES the data accurately and deliver it to the clients in best of its quality.

|
i i iti Entertainment
Tobacco Products Consumer Banking Ailments & Health Conditions
. . i * Television
« Products Used Interest Allergy / Asthma / Respiratory
« Cigarettes by Brand (37 * Financial Advice (11 services) * Arthritis / Joint Ailments * Books
brands) * Online Trading Accounts * Autoimmune / Blood * Movies
e Fj ial Advi e C *  Music
* Smoking Habits & History inancial Advisor ancer ' _
. ) * Investment Account + Cardiovascular/ Heart * Magazine Readership (40 genres, 270
* Smoking Cessation or
. i e Di i i titles)
Alternatives Used Investment Account Firm Diabetes / Thyroid / Obesity
* Primary Brokerage Firm * Gastric/ Digestive / Urinary * Radio Stations (39 markets)
Department Store
*  Primary Mutual Fund * Male/Female Health * Liquor
* Shopping Frequenc
PPINgFred Y * Firm (61 firms) * Mental Health + Beverage Consumption

* |tems Purchased

* Retirement Firm (26 firms) Beer Consumption

Neurologic / Nervous Skin /

* Total Investable Assets * Domestic/ Import/ Craft Beer Brands
. Dermatologic
* Credit Cards * Liquor Type & Brands

* Vision/ Hearing Impairments,
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GLOBAL
COVERAGE

ISRO is uniquely positioned to deliver the most diverse
B2B and B2C online sample globally for maximum
feasibility, sustainability, representativeness and
consistency.

Our audiences in more than 55+ countries around the
world, quickly and efficiently.

North & South America ( Reach 25M+)

. UNITED STATES

. CANADA

. MEXICO

. ARGENTINA
. BRAZIL

. COLOMBIA
. CHILE

AUSTRIA
BELGIUM
BULGARIA
CZECH REPUBLIC
DENMARK
FINLAND
FRANCE
GERMANY
GREECE
HUNGARY
IRELAND

Europe & Africa ( Reach 8M+)

ITALY
NETHERLANDS
NORWAY
POLAND
PORTUGAL
ROMANIA
SLOVAKIA
SOUTH AFRICA
SPAIN
SWEDEN
SWITZERLAND
UNITED KINGDOM

-l

Asia ( Reach 15M+)

AUSTRALIA
CHINA

HONG KONG
INDIA
INDONESIA
JAPAN
MALAYSIA
NEW ZEALAND
THAILAND
VIETNAM
PHILIPPINES
SOUTH KOREA
SINGAPORE
TAIWAN
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NORTH AND SOUTH AMERICA
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UNITED STATES OF AMERICA

Gender

Female 40%

e

Male 60%

e

E

A

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner
Employed Full Time
Employed Half Time

Self Employed

Panel Count
Student
11,2088 0 10 20 30
Annual Income
25%
20%
15%
10% I I
=11
0% . [ |
N
5’9 o)ﬂ‘;) (’;,)0 Q{\% \90 \f)c § @ox
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ARGENTINA

Employment

|
Gender Business Owner
Employed Full Time  m—
Female 38% Employed Half Time =
@@f@ Panel Count Self Employed
Student
Male 62%
wwwwww 5,2088 0 10 20 30 40
Annual Income
AGE 25%
20%
15%
10% I I I
5%
b 0% H .
- - N\ - & 3 N e
6.\‘/0 (/;f/o (/;,)Q Q{\% \»QQ \(QQ ’LQQ @o&
m15-24 m25-34 m35-44 m44-54 55+ & N ~ S A S &
N SR
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BRAZIL

I Employment
Gender Business Owner
Employed Full Time  m—
Female 45% Employed Half Time =
Self Employed |
fﬂ@f Panel Count erEmp ‘;Ve
Male 55% Student EEEE——

w w |n| |n| |n| |n| 8,1025 0 10 20 30 40

Annual Income
AGE 40%

30%
10% I I
‘ 0% . _— - —_—

m15-24 W25-34 m35-44 m44-54 W55+ & N v § g
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CANADA

— Employment
Gender Business Owner - ———
Employed Full Time  mmmmmm—m——————————————

Female 40% Employed Half Time =

@*@f Panel Count Self Employed m———

Male 60% Student E—————

w w 'I' 'I' 'I' 'I' 15,2345 0 10 20 30 40

Annual Income
AGE 40%

30%
' 20%
10% I I
‘ 0% H _ = .

N e ST S S
\2) < Q \) Q ) QS <
Y v (ofo A AN

AR S I

m15-24 m25-34 m35-44 m44-54 m55+
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CHILE

— Employment
Gender Business Owner - ———
Employed Full Time  mmmmmm—m——————————————

Female 42% Employed Half Time =

@*@f Panel Count Self Employed m———

Male 58% Student

w w w w w w >/6457 0 10 20 30 40

Annual Income
AGE 40%

30%
' 20%
10% I I
‘ 0% H _ = .

N e ST S S
\2) < Q \) Q ) QS <
Y v (ofo A AN

AR S I

m15-24 m25-34 m35-44 m44-54 m55+
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COLOMBIA

Gender

Female 48%

e

Male 52%

TPTTee
b

<

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time m———
Employed Half Time e ——————
Self Employed 1 —

Panel Count
Student
8,1235 0 10 20 30 40
Annual Income
40%
30%
20% I
“dan
0% " - W
5 @”(O\L %90% ARIC IO S ..
55+ N R AR
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EUROPE & AFRICA COUNTRIES
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AUSTRIA

— Employment
Gender Business Owner
Employed Full Time e ———————

Female 45% Employed Half Time  m——

fﬂ@f Panel Count Self Employed  n———

Male 55% Student I
w w 'n' 'n' 'I' 'I' 4,5878 0 10 20 30 40

Annual Income
AGE 40%

30%

N
10%

‘ 0% H -

m15-24 m25-34 m35-44 m44-54 m55+
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BELGIUM

Gender

Female 45%

e

Male 55%

e

AGE

N Y

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner mm

Employed Full Time e ——
Employed Half Time  m——

Self Employed 1 —

Panel Count
Student I
6,6734 0 10 20 30 40
Annual Income
40%
30%
20% I
10% I
oo e =
N
5\(’0 (099 (;,)o Q@ \90 \59 § @ox
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CZECH REPUBLIC

Gender Business Owner mmm
Employed Full Time m—
Female 34% Employed Half Time  m—
Self Employed m—
ff@f Panel Count eirtmp ‘;Ve
Male 66% Student

Annual Income
E 40%

w w |n| |n| |n| |n| 4,7833 0 10 20 30 40

30%

‘ o I I I
10%
o s S & @
6’\‘? %ﬂf’ (ofog Qf\<’> RORIIC R Qo‘
N 15-24 m25-34 m35-44 m44-54 55+ > N oV 29 /\(,)l \9@« ,;9(5

N
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DENMARK

Gender Business Owner m—
Employed Full Time 1 —
Female 40% Employed Half Time =
Self Employed m—
ff@@ Panel Count elrEmp Zve
Male 60% Student

Annual Income
E 40%

30%
' 20%
10% I I
‘ 0% H _ = .

o s S & @
6{9 o):f/’) (’;OQ Q{\% \QQ \f)Q ’LQQ @oﬁ
N 15-24 m25-34 m35-44 m44-54 55+ > N oV 29 /\(,)l \,QQ/ ,;90/

w w 'I' 'I' 'I' 'I' 9,2644 0 10 20 30 40

N
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FINLAND

Gender Business Owner
Employed Full Time = m——
Female 45% Employed Half Time  m——
Self Employed m——
fﬂ@f Panel Count eftEmp ‘;Ve
Male 55% Student

w w |n| |n| |n| |n| 7,8532 0 10 20 30 40

Annual Income
AGE 40%

30%
AP, 20
10%
‘ 0% - | —-— - —

m15-24 W25-34 m35-44 m44-54 W55+ & N v § g
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FRANCE

Gender

Female 49%

e

Male 51%

e

AGE

b

<

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time m———
Employed Half Time e ——————
Self Employed 1 —
Student

12,4528 0 10 20 30 40
Annual Income
40%
30%

20%
0% - | - —
N
S S RS S S

Qo
N AN

55+ 2 N A & Q Q
& AN N

Panel Count
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GERMANY

Employment
Gender Business Owner mS—-——
Employed Full Time e ———
Female 40% Employed Half Time  n——
*@@@ Panel Count Self Employed  n———
Male 60% Student m—
TT'I"I"I"I' 10,2026 0 10 20 30 40
Annual Income
AGE 25%

20%

15%
10% I I
5% I
0% . [

* SIS
N ﬁ‘,* ,<o°‘b & S S
Ny YD
AR
% Y

m15-24 W25-34 m35-44 W44-54 m55+
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GREAT BRITAIN UK

Gender Business Owner
Employed Full Time = m——
Female 45% Employed Half Time  m——
ff@@ Panel Count Self Employed ~ n———
Student
Male 55%
TT'I"I"I"I' 15,8736 0 10 20 30 40
Annual Income
AGE 40%
30%
A
10%
N - & - - 3 N e
c‘;\‘/'J o,ﬂ(? (0500 Q{\% \QQ \5,)0 ’LQQ @o&
N 15-24 m25-34 m35-44 m44-54 55+ \,Qfo N oV 29 /\(,)l QQ/ ‘30/
N N

www.isromarketresearch.in



GREECE

— Employment
Gender Business Owner
Employed Full Time e ———————

Female 37% Employed Half Time  m——

fﬂ@f Panel Count Self Employed  n———

Male 63% Student I
w w 'n' 'n' 'I' 'I' 7,5752 0 10 20 30 40

Annual Income
AGE 40%

30%

N
10%

‘ 0% H -

m15-24 m25-34 m35-44 m44-54 m55+
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HUNGARY

Gender

47%

Female

e

Male 53%

TETTee
b

<

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time m———
Employed Half Time e ——————
Self Employed 1 —
Student

5,2456 0 10 20 30 40

Annual Income
40%
30%

20%
10 I I
0% - | - —

R S
MO AR S A
55+ & NV 9 e

Panel Count

& & e
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ITALY

I Employment
Gender Business Owner
Employed Full Time  m—
Female 45% Employed Half Time =
Self Employed |
fﬂ@f Panel Count erEmp ‘;Ve
Male 55% Student EEEE——

w w |n| |n| |n| |n| 4,1025 0 10 20 30 40

Annual Income
AGE 40%

30%
10% I I
‘ 0% . _— - —_—

m15-24 W25-34 m35-44 m44-54 W55+ & N v § g
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SOUTH AFRICA

Gender

Female 38%

e

Male 62%

e

E

AP

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time
Employed Half Time  m—
Self Employed m——

Panel Count
Student  EEE—
7,3462 0 10 20 30 40
Annual Income
40%
30%
11
10%
0% H - - W
. o . ,q‘?*" SF Qﬂ(,;k- l@@b g)@k— 519& @o& .
55+ N R AR
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SPAIN

— Employment
Gender Business Owner
Employed Full Time e ———————

Female 41% Employed Half Time  m——

fﬂ@f Panel Count Self Employed  n———

Male 59% Student I
w w 'n' 'n' 'I' 'I' 6,8629 0 10 20 30 40

Annual Income
AGE 40%

30%

N
10%

‘ 0% H -

m15-24 m25-34 m35-44 m44-54 m55+
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UNITED ARAB EMIRATES

Gender

Female 42%

e

Male 58%

T
%

4

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner

Employed Half Time
Self Employed
Student

5,6457 0 10 20 30

Annual Income

25%
20%

15%
10% I I
5%
0% . [ |
+ :

55+ 2 N Y g
# DRSNS

—
Employed Full Time
—

—

—

Panel Count

www.isromarketresearch.in



ASIAN COUNTRIES
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AUSTRALIA

Gender

Female 48%

e

Male 52%

TPTTee
b

<

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time m———
Employed Half Time e ——————
Self Employed 1 —
Student

12,2456 0 10 20 30 40
Annual Income
40%
30%

20%
0% I I
0% - || - —_—
N
5’9 TR ORI S S @ox
55+ & v Y § @
AN

Panel Count
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CHINA

— Employment

Gender Business Owner

Employed Full Time m——
Female 48% Employed Half Time m—-—
@ff@ Panel Count Self Employed  mmm——————
Male 52% Student
w w 'I' 'I' 'I' 'I' 28,3455 0 10 20 30 40
Annual Income
AGE 40%

30%

20%
10% I I
0% m = W
+ + N + L N N e
) < Q \2) Q ) QS <

& Q
S

R
<

m15-24 m25-34 m35-44 m44-54 m55+
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JAPAN

— Employment

Gender Business Owner

Employed Full Time m——
Female 49% Employed Half Time m—-—
fﬂ@f Panel Count Self Employed  m——
Male 51% Student
w w 'n' 'n' 'I' 'I' 8,9435 0 10 20 30 40
Annual Income
AGE 40%

30%

20%
10% I I
0% m = W
+ + N + L N N e
) < Q \2) Q ) QS <

& Q
S

R
<

m15-24 m25-34 m35-44 m44-54 m55+
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INDIA

Gender Business Owner s
Employed Full Time m—
Female 30% Employed Half Time  m—
Self Employed 1 ——
fﬂ@f Panel Count eftEmp ‘;Ve
Male 70% Student

w w |n| |n| |n| |n| 26,5674 0 10 20 30 40

Annual Income
AGE 40%

30%
‘ 20%
5 31T
. 0% mH = B .

Co & S & e
N (0590 ARSI DR N

&)
m1524 m25-34 m35-44 m44-54 w55+ & N VP \9@’ & =
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SINGAPORE

Employment
Gender Business Owner mS—-——
Employed Full Time e ———
Female 40% Employed Half Time  n——
*@@@ Panel Count Self Employed  n———
Male 60% Student m—
TT'I"I"I"I' 7,2566 0 10 20 30 40
Annual Income
AGE 25%

20%

15%
10% I I
5% I
0% . [

* SIS
N ﬁ‘,* ,<o°‘b & S S
Ny YD
AR
% Y

m15-24 W25-34 m35-44 W44-54 m55+
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SOUTH KOREA

Gender

Female 48%

e

Male 52%

TPTTee
b

<

m15-24 m25-34 m35-44 m44-54

Employment

Business Owner m—
Employed Full Time m———
Employed Half Time e ——————
Self Employed 1 —
Student

6,4456 0 10 20 30 40

Annual Income
40%
30%

20%
10 I I
0% | - —

55+ 2 N Y g
# DRSNS

Panel Count
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THAILAND

— Employment

Gender Business Owner

Employed Full Time m— ——
Female 45% Employed Half Time =
fﬂ@f Panel Count Self Employed  m——
Male 55% Student E—————
w w 'n' 'n' 'I' 'I' 35,5035 0 10 20 30 40
Annual Income
AGE 40%

30%

20% I

10% I I

0% . -_ W .
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